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(Certificate in Online Content Creation)
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(Principles of Message Design and Creation)
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Course 1  Principles of Message Design and Creation 2(2-0-4)
Course Description:
Definitions and significance of message design and creation; process of message design
and creation: study and research, outline design, revision and improvement, and running;
photography, communication by photo; communication by text; content design; code of

ethics.

Course learning outcomes (CLOs)

Having successfully completed this course, student must be able to :

1) Express being responsible for work

2) Explain concepts or theories related to principles of message design and creation research

3) Communicate ideas, theories and research in principles of message design and creation

with Thai and English languages
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(Technology of Online Content Production)
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Course 2 Technology of Online Content Production 3(3-0-6)
Course Description:

Using up-to-date digital system technologies for design and production of online
content; pre-production, production, and postproduction processes; hands-on practice by

using digital system technologies for online content production.

Course learning outcomes (CLOs)

Having successfully completed this course, student must be able to :

1) Express being responsible for work

2) Explain concepts or theories related to technology of online content production research

3) Apply technology of online content production in research or professional practicum
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(Online Content Creation for Digital Marketing Communication)
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Course 3  Online Content Creation for Digital Marketing 3(3-0-6)
Communication
Course Description:

Role of creative; conveying the meaning of digital media; principles of content creation
to conform with the attributes of digital media and digital marketing communication; digital
media users analysis; concepts, principles and methods of digital marketing communications;
planning, setting strategies and factors in digital marketing communication; laws and ethics

related to online content creation for digital marketing communication.

Course learning outcomes (CLOs)

Having successfully completed this course, student must be able to :

1) Express being responsible for work

2) Explain concepts or theories related to online content creation for digital marketing
communication

3) Apply online content creation for digital marketing communication in research or

professional practicum
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(Project in Innovative Online Content Creation)
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Course 4  Project in Innovative Online Content Creation 2 Credits
Course Description:

Project design and development or research in online content creation.

Course learning outcomes (CLOs)

Having successfully completed this course, student must be able to :

1) Demonstrates leadership in promoting morality and ethics

2) Express being responsible for work

3) Express how to work effectively with others

4) Find academic and professional knowledge in online content creation by yourself.

5) Communicate ideas, theories and research in online content creation with Thai and
English languages

6) Decide to solve online content creation problems
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