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(Certificate in Digital Media Business and Entrepreneurs Administration)

il 1 geniadendviauazuazusznaunis 2(2-0-4)
(Digital Media Business and Entrepreneurs)
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Course 1  Digital Media Business and Entrepreneurs 2(2-0-4)
Course Description:

Principles and concepts of digital media business; structure of the digital media
business industry; thinking process of entrepreneurs and entrepreneurship development,
characteristics of successful entrepreneurs, awareness and assessment of digital media

business opportunities; creating a digital media business plan; state policies and related laws.

Course learning outcomes (CLOs)

Having successfully completed this course, student must be able to :

1) Express being responsible for work

2) Explain concepts or theories related to digital media business and entrepreneur

3) Apply concepts or theories related to digital media business and entrepreneur in research

or professional practicum
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(Brand Management and Digital Media Organization
Reputation)
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Course 2 Brand Management and Digital Media Organization Reputation 3(3-0-6)
Course Description:

Meaning, significance, type and components of reputation; digital media organization

brand; strategies for creating and managing brands and reputations of creative digital media

organizations; taking advantage of brand and reputation of digital media organization.

Course learning outcomes (CLOs)

Having successfully completed this course, student must be able to :

1) Express being responsible for work

2) Explain concepts or theories related to brand management and digital media organization
reputation

3) Apply brand management and digital media organization reputation in research or

professional practicum
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(Conflict Management and Crisis Communication in Digital

Media Organization)
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Course 3  Conflict Management and Crisis Communication in Digital 3(3-0-6)

Media Organization
Course Description:

Analysis of development of conflicts and crisis issues; causes and types of crisis guidelines for
enhancing image opportunities, reputation, and relationships with stakeholders; negotiating; choosing
communication strategies to reduce negative impacts and restoring the image and reputation of digital

media organizations.

Course learning outcomes (CLOs)

Having successfully completed this course, student must be able to :

1) Express leadership in promoting morality and ethics

2) Manage moral, ethical and professional ethics problems in the work.

3) Express being responsible for work

4) Explain concepts or theories related to conflict management and crisis communication in digital
media organization

5)  Apply conflict management and crisis communication in digital media organization in research  or

professional practicum
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(Project in Digital Media Business and Entrepreneurs Administration)
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Course 4  Project in Digital Media Business and Entrepreneurs Administration 2 Credits

Course Description:
Project design and development or research in digital media business and

entrepreneurs administration.

Course learning outcomes (CLOs)

Having successfully completed this course, student must be able to :

1) Express leadership in promoting morality and ethics

2) Expresses being responsible for work

3) Express working effectively with others

4) Research on academic and professional knowledge in digital media business administration
and entrepreneur

5) Communicate concepts, theories and research in digital media business administration
and entrepreneur with Thai and English languages

6) Decide to solve digital media business administration and entrepreneur problems.
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